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Key Insights – SEASONAL TRENDS

There is some seasonality in our sales: spikes each quarter, with the largest spike over the December holiday period

Insert chart here



Key Insights – Profitability of Products

In December, the three best-selling products were the Doggie Bath-time 

Bathrobe, the Cuddly Penguin Toy, and the Luscious Locks Shampoo.

The three stores with the highest revenue were Wolfpack, PetSmart, and 

Petstagram.

In terms of total profit, the most lucrative product was the Doggy 

Bath-time Bathrobe, whereas the Good Boy Training Treat had the 

highest gross margin percentage among all products.

Insert chart here Insert chart here



Key Insights – Profitability of the Stores

While Wolfpack had the highest profitability in terms of revenue generated, Puppy 

Park emerged as the most profitable store in terms of percentage, indicating 

that they were able to generate a higher profit margin compared to their 

operating costs.

Out of all types of stores, the physical pet shop yielded the highest 

percentage of profit and generated the most revenue.

Insert chart here Insert chart here



Mad Paws Competitor Analysis

Mad Paws incurred a net loss of $12 million due 
to lower revenues and higher operating expenses, 
while Moulin Pooch Co achieved a net income of 
$2.5 million after tax. This is a common trend for 
rapidly growing startups that may initially suffer 
losses before turning profitable.

In terms of their financial position, Mad Paws has 
a substantially larger asset base (along with 
slightly higher liabilities) than Moulin Pooch Co. 
This indicates that Mad Paws is in a strong 
financial position and has the potential for future 
growth.

Logo credit: EntryLevel



Financial Performance

Insert

Insert screenshot of key metrics here

Revenue grew by 99% YoY, with physical pet shops 
accounting for the largest growth.

Gross profit increased by 166%, as cost of sales only 
increased by 10%, indicating greater efficiency in 
generating profit.

The largest growth in expenses (%) was in depreciation 
and amortization, due to investment in PP&E, which grew 
from fully depreciated to $1.1m in 2021. Salaries also 
grew by 119%.

The current ratio improved from 8 to 9.7 in FY21, 
primarily driven by an increase in cash and accounts 
receivable. Debt ratio remained fairly constant.



Investment Opportunities

My recommendation is to go with Option 1 as it has a higher net present value (NPV) of $143k compared to Option 2's NPV of $127k.

Option 1
New machine to make 
bow ties for dogs.

Option 2
New storefront to sell 
dog products



Thank You

Moulin Pooch Co


